
  

  

La bohème  
Giacomo Puccini 

1896 – 2016 
A journey from tradition to modernity 



The main activity and core business of the Theatre 
is the Opera and Ballet Season which ranks among 
the best in Italy, with over 12,000 subscribers and a 
paying audience of around 200,000 people.  

 

There is also a Concert Season, a programme of 
symphonic and choral concerts, and School at the 
Opera and Families at the Regio initiatives, a 
series of educational activities – creative 
workshops, guided tours and interdisciplinary 
programmes - which involve over 40,000 young 
people annually. 

 

Furthermore, throughout the year, concerts and 
operas are organised in various locations 
throughout the Piedmont region.  

 

The Teatro Regio also plays an important role on 
the international scene. Productions have toured 
in China, France, Germany, Japan, North America, 
United Kingdom, Russia, Spain Switzerland and 
Oman.  

 

All these activities are accomplished on a budget of 
nearly €40 million, which in 2016 broke-even 
which demonstrates the theatre’s sound 
management. 

THE SEASON 2017/2018 



AUDITORIUM 
1582 seats  including one row of 32 boxes  

Foyer del Toro 
Meeting point 
during 
intermission 
Place for 
conferences & 
exhibits.  
750 sq 
1.000 standing 
guests 
or with tables for 
dinner 300 
seated guests 

LOCATIONS 

“Maria 
Callas” Foyer 
Dedicated to 
the great artist 
who in 1973 
launched the 
“New Regio” 
directing I 
vespri siciliani.  
The room can 
host meetings 
for up to 120 
people  

Piccolo Regio 
Puccini 
Little Regio 
Puccini 
386 seats under 
the external 
Tamagno 
gallery 



  

 MARKETING & FUNDRAISING  
 
     
   Various ways to support theatre and make commercial arrangements 
 
    Patronage 
       Founding members 
  Participating companies 
  Supporting partners 
     Sponsoring 
  Opera & Ballet Season 
  Opera/Ballet Production 
  Concert Season 
  Concert 
  Schools at the opera season/Performances 
  Families at the Regio season/Performances 
    Friends of the Regio  
  Friends’ membership 
  Patrons’ membership 
     Special projects 
     Advertising 
     Direct Marketing 
     Renting out the building 
     Tickets selling 
     Customer Care & Satisfaction 
 
     BRAND VALUE 
 
      



 
 
 
 
 
 
 
 
 
 

 
 
 
      
      

Stands                                                                     Overtitled display for advertising  
Exhibition windows 

Product placement on stage 

Sampling 

A scale model of the new Teatro Regio 
curtain made by Prada A sponsored installation in co-branding 
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La bohème  
Giacomo Puccini 

a journey throughout more than a century 

1896 :Year of the first performance in Torino, Teatro Regio 

The emotion is still the same  
but settings evolved over time 
following new artistic point of 
view 

 
                               The room programme 



 
 
Adolfo Hohenstein’s Drawing              Here below when opera is on stage 

Scenes II (Ricordi Archives) 

  

 

This can give an idea of the set 120 years ago : it was 1896. Puccini choose Teatro Regio of Turin for the World Première. 

Arturo Toscanini 
was the conductor 



 SEASON 1995/1996 

La bohème  
Giacomo Puccini 

1996 : On the occasion of the 100° anniversary of the world premiere of the opera 
One century passed and we celebrate the theatre emblem  

 
 
       The advertising poster 

 
 
                    The room programme 



Aldo Terlizzi Patroni Griffi’s Drawing  
 Scenes II (Teatro Regio’s Archive) 



Mirella Freni as Mimì 
Luciano Pavarotti as Rodolfo 



 

Season 2012-2013 
La bohème  

Giacomo Puccini 
This Season took the production on tour.  

We built a transportable set that could go around in Piedmont Region. 
That was made possible thanks to the support of Compagnia di San Paolo  

                     The advertising poster      The room programme 



 
 



 
Season 2016/2017 

La bohème  
Giacomo Puccini 

2016 : for the 120th Anniversary 
Inauguration of the new Opera Season 2016-2017 

 

                     
           The advertising poster      The room programme 



Partner 

One of the 3 Partner of this new production was 
Intesa Sanpaolo – Founding Member of the 
Theatre  - who confirmed its commitments to 
the Regio. 
 
Without their support, a production of this scale 
would not have been possible. 
 

https://www.intesasanpaolo.com/it/persone-e-famiglie.html


In collaboration with 

Alcantara was another Partner with who it was decided to use 
their product directly on set.  
 
For the Regio, it’s important to emphasize the integrity of any 
production remaining faithfull to the music, but it’s 
fondamental to understand the company willingness  and its 
communication strategy as well. 
The objective is to create something unique for a good co-
branded final product – the show – that is mutually beneficial. 
 
Providing with a special  bespoke curtain, Alcantara helped us 
to combine innovation and tradition in the spirit of Made in 
Italy , celebrating art and creativity.  

http://www.alcantara.com/it/index.do




New Staging 

 
The next Partner was Amici del Regio – the Friends of the Regio Association . 
It was the first time a Friends Association contribute to the construction set costs. For them, it was important to celebrate this 
occasion. Last August, this production travelled to Edimburgh Festival as La bohème of Amici del Regio in an ideal embrace 
between tradition and modernity, in a mutual friendship between the people of Turin and its beloved Opera House.    
 



  

  
Head of Marketing, Fundraising & Protocol Dpt 
Delphine Geldof  
Tel. +390118815216 
geldof@teatroregio.torino.it 
www.teatroregio.torino.it 
Piazza Castello 215 - 10124 Turin - Italy 

   

   CONTACT  

 
This presentation is only a snapshot of the work, 
dedication, collaboration and love that goes into a 
production at Regio. 
These were the topic aspects of this huge production made 
possible thanks to two companies and individual giving – 
Amici del Regio.   


